
Implus Footcare, LLC
has specialised in the 
manufacture of insoles,
technical socks, laces and
shoe care products since
setting up business in 1988.
Today, the North Carolina-
based enterprise is a multi-
channel company with 120
staff in the USA and total
sales of some 150 million
USD. Well established as
an innovative force in

footwear accessories, the
company leads the way on
the domestic market with a
market share of 90% in its
performance category. 

Two years ago, Implus
Footcare commenced ex-
port activities, which
turned out to be a very 
successful move. Today,
the company is represented
in 65 countries around the

world. “We are experiencing
rapid growth in our export
markets”, says our in-
terview partner, Helen 
Beaumont, European Sales
Manager. “So far, the mar-
kets in the UK, Sweden,
and Germany have shown
the biggest growth rates.” 

Targeted innovations in
terms of both products and
marketing are the secret

behind this success story. 
It all started with Implus, 
a revolutionary foam that
provides superior shock
absorption, support and
cushioning for the foot.
Ever since its introduction,
Implus Footcare has kept
adding new solutions to 
enhance the performance
and comfort for the feet.
Focusing on foot care
needs, the experts at Im-
plus have created materials
and products to cater for
different consumers’ de-
mands. As a result, the
company has built up a
portfolio of strong brands
designed for different 
target groups in terms of
both consumers and the
specialised trade. 

In its partnership ap-
proach to the retail trade,
Implus Footcare offers
services for supporting its
partners in communicating
the features and benefits of
the brands. These services
include everything from
merchandising, logistics
and personnel training
through to data analysis
and ongoing sales optimi-
sation, tailored to the dif-
ferent brands and target
consumers. In addition,
Implus Footcare actively
supports its brands through
worldwide advertising,
Public Relations and major
sports partnerships, for 
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SScciieennttiissttss  hhaavvee  ddiissccoovveerreedd  tthhaatt  tthhee  aavveerraaggee  ppeerrssoonn  ttaakkeess  bbeettwweeeenn
88,,000000  aanndd  1100,,000000  sstteeppss  aa  ddaayy,,  aanndd  wwaallkkss  aabboouutt  111155,,000000  mmiilleess  iinn  hhiiss  oorr
hheerr  lliiffeettiimmee  --  aann  eennoorrmmoouuss  dduuttyy  ffoorr  tthhee  ffeeeett..  IItt  iiss  hhaarrddllyy  ssuurrpprriissiinngg
tthheerreeffoorree  tthhaatt  mmoorree  tthhaann  8800%%  ooff  ppeeooppllee  hhaavvee  pprroobblleemmss  wwiitthh  tthheeiirr  ffeeeett,,
aa  hhuuggee  mmaarrkkeett  ppootteennttiiaall  ffoorr  tthhee  ssppeecciiaalliisseedd  rreettaaiill  ttrraaddee..  DDeeddiiccaatteedd  ttoo
ffoooott  ccaarree  nneeeeddss,,  tthhee  UUSS--bbaasseedd  ccoommppaannyy  IImmpplluuss  FFoooottccaarree,,  LLLLCC eenn--
aabblleess  sshhooee  aanndd  ssppoorrttss  rreettaaiilleerrss  aass  wweellll  aass  pphhaarrmmaacciieess  ttoo  eexxppllooiitt  tthhiiss
mmaarrkkeett  ppootteennttiiaall..  TThhee  ccoommppaannyy  ooffffeerrss  aa  ccoommpprreehheennssiivvee  aassssoorrttmmeenntt  ooff
bbrraannddeedd  ffoooottwweeaarr  aacccceessssoorriieess  ddeessiiggnneedd  ttoo  ccuusshhiioonn  aanndd  ssuuppppoorrtt  tthhee
ffeeeett..  BBeeiinngg  bbaacckkeedd  bbyy  aaccttiivvee  ssaalleess  ssuuppppoorrtt  aanndd  wwoorrllddwwiiddee  mmaarrkkeettiinngg,,
IImmpplluuss  FFoooottccaarree,,  LLLLCC  iiss  tthhee  iiddeeaall  ppaarrttnneerr  ffoorr  rreettaaiilleerrss  llooookkiinngg  ffoorr  aann
aattttrraaccttiivvee  pprroodduucctt  rraannggee..
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The spacious headquarters of Implus Footcare, LLC 



example with the US
NASCAR Busch Cup 
Series or the Avon Walk for
Breast Cancer. 

The brand portfolio 
encompasses Sof Sole, 
the high-performance range
for active people and ath-
letes, tailored to sports and
shoe stores; Airplus, the
leaders in comfort and
cushioning insoles and 
devices, targeted at drug
and grocery retailers;
apara, the premium brand,
a new spa-wear accessory
line for the luxury con-
sumer targeted at upscale
shoe stores; and Sof 
Comfort, the brand ex-
clusively designed for

Wal*Mart shoe depart-
ments. 

Sof Sole is the first in
the portfolio of Implus
brands and has been 
designed for all kinds of
active people from recre-
ational to elite athletes.
Around the world, Sof Sole
products are used by more
than 400 top athletes. The
line includes high-per-
formance insoles, technical
hosiery, laces and shoe
care products that are avail-
able in a variety of types,
styles, sizes and colours to
suit each and every de-
mand. Whether perform-
ance, cushioning, support
or pain reduction are 

paramount, whether low-
arch or high-arch feet -
there is the right solution in
the Sof Sole range making
it a one-stop-shop for re-
tailers. 

Thanks to the patented
Implus XP foam, Sof Sole
insoles provide advanced

cushioning and shock 
absorption along with
breathability to help keep
the feet dry. Heel and ball
pads and cups ensure extra
cushioning where required.
The innovative Sof Sole

socks improve moisture
management and reduce
bulk. Top of the range is
the Athletes Plus perform-
ance insole. It is ideally
suited for high-impact 
activities like football, 
basketball, and running.
“Athletes Plus is a best-
seller”, underlines our in-

terview partner. “It was the
starting point for our rapid
growth on the domestic
market.”

True to the motto “Fit
Happens”, Sof Sole has
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Promotional displays communicate the features
and benefits of the brand to the target consumer 

Sof Sole functional displays help consumers 
to make their selections



come up with FitSys™, the
first perfectly matching

sock-footbed system. Com-
bining the patented 
moisture transport fibres,
FitSys™ provides excep-
tional shock absorption
and promotes dryness
around the foot. 

Sof Sole energy, SSe
for short, is exclusively 
designed for female con-
sumers and opens up an
amazing potential for the
specialised retail trade.
Conventional foot care 
accessories have little ap-
peal to women as colours,
sizing and communication
are rather masculine. 
Tailored to the needs of 
female consumers, SSe 
insoles feature narrow,
thinned toe areas and ad-

justed strike zones, while
the agelity gel insole is

available with an integrated
heel stabiliser plate for 
optimum support. SSe
socks offers continuous
skin protection and can be
purchased as extra warm
winter and feather-light
butter-warm spring sport
socks. Moisturising gels,
cooling sprays and tabs 
for a foot-spa experience 
at home complement the
range. 

An untapped market
potential, a comprehensive
line of branded products

tailored to the actual needs
of consumers, and full sup-
port for the retail partners
are convincing arguments,
indeed. Or as our interview
partner puts it: “We give
our retailers a big chance
to make money.” 
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The company operates
modern warehouse facilities
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